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DELIVER THE PRESENTATION OF YOUR
LIFE-AND LAUNCH YOUR CAREER

A nonprofit dedicated to ideas worth spreading, TED challenges the world’s
most fascinating thinkers and doers to give “the speech of their lives” in 18
minutes or less. The more than 14,000 talks on TED.com have been viewed
over 1 billion times and include those by such luminaries as Tony Robbins, Dan
Pink, and Sheryl Sandberg.

Now you can learn how to give a TED-style talk to achieve your personal and
business goals.

How to Deliver a TED Talk provides more than 100 invaluable tips—every-
thing from opening with an explicit statement of audience benefits to framing
your idea as an action-outcome response to a question worth asking. Whether
you're presenting to an audience of 1 or 1,000, this book is an indispensable
resource for any public speaker.
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“Not just for TED talks, it's a great book for any presentation you have to
make. If you want to deeply engage and impress your audience,
this is a quick, informative, and brilliant guide.”

—PETER BREGMAN, TEDx talker and author of 18 Minutes

“Jeremey's advice was key to my successful TED talk at TEDMED.”

—AMANDA BENNETT, Pulitzer Prize—winning journalist and
Executive Editor/Projects and Investigations for Bloomberg News

JEHEMEY ["]NUVAN is a TEDx organizer and speaker. He serves as group

vice president of marketing at Gartner, Inc., the world’s leading information

technology research and advisory company with $1.6 billion in annual
revenue.
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FOREWORD

M ost forewords are dedicated to singing the praises of authors
and their books. Jeremey and his book certainly deserve it!
However, he felt that you would be better served if I shared with you
the story behind my first TED Talk.! My passion is helping people
succeed, so I am thrilled to oblige. .

I have attended 20 TED Conferences, starting in 1994. It became
my annual pilgrimage to see fascinating speakers and to be immersed
in ideas worth spreading. For years I was strictly a listener, far too
shy to talk to any of the big names. Back then, few people even knew
the conference existed. When I said I was going to TED, the usual
response was, “Ted who?”

Then in 1998 I'm on a plane on my way to TED, and in the seat
next to me is a teenage girl. She came from a poor family, but she
wanted to get somewhere in life, and she asked me, “What really
leads to success?” Even though I had achieved a degree of success, I
couldn’t answer her question. I got off the plane, went to TED, and
found myself standing in a room full of successful people in many
different fields. Then it hit me. Why don’t I ask them what helped
them succeed and find out what really leads to success?

I got excited. I wanted to interview people. But then the self-
doubt and shyness set in; why would these people want to talk to
me? I'm not a famous journalist. I froze up, sweating, butterflies in
my stomach, and slumped back against the wall. I was ready to stop
the project before it even began, when who comes walking toward
me but Ben Cohen, cofounder of Ben & Jerry’s Ice Cream. I figured
it was now or never, so I jumped out in front of him and blurted out,
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